
PROJECT TWO:
FASHION CAMPAIGN

KAYLA IRIS



CONTENTS BRAND PROPOSAL

GOODWILL THRED UP SALVATION ARMY

B R A N D  P R O P O S A L - 1
R E S E A R C H  F O R  G O O D W I L L - 2

P R E V I O U S  C A M A P I G N  F O R  G O O D W I L L - 3
C O N C E P T  F O R  G O O D W I L L - 4

V I S U A L  I N S P I R AT I O N  F O R  G O O D W I L L - 5
R E S E A R C H  F O R  S A LV AT I O N  A R M Y- 6

P R E V I O U S  C A M A P I A G N  F O R  S A LV AT I O N  A R M Y- 7
C O N C E P T  F O R  S A LV AT I O N  A R M Y- 8

V I S U A L  I N S P I R AT I O N  F O R  S A LV AT I O N  A R M Y- 9
R E S E A R C H  F O R  T H R E A D  U P - 1 0

P R E V I O U S  C A M PA I G N  F O R  T H R E A D  U P - 1 1
C O N C E P T  F O R  T H R E A D U P - 1 2

V I S U A L  I N S P I R AT I O N  F O R  T H R E A D U P - 1 3
F I N A L  B R A N D  S E L E C T I O N - 1 4

C A M PA I G M  S TAT E M E N T- 1 5
E X T E N D E D  C O N C E P T- 1 6

F P O  P T.  1 - 1 7
F P O  P T.  2 -  1 8

S C H E D U E L E - 1 9
S H O T  L I S T  2 0 - 2 2

R A W  P H O T O  R E V I E W  2 3 - 2 5
F L AT S  2 6 - 2 7
A D D S  2 8 - 3 0 FASHION CAMPAIGN PG. 1



GOODWILL
RESEARCH

PREVIOUS CAMPAIGNS

GOODWILL IS 
HIGHLIGHTING HOW 
YOUR OLD CLOTHES 

CAN BENIFIT OTHERS. 
WEATHER ITS WITH 

JOBS OR A NEW LOOK.

FASHION CAMPAIGN PG. 2 FASHION CAMPAIGN PG. 3



BLING ON A BUDGET

BLING ON A BUDGET HIGHLIGHTS THE AVERAGE 
CUSTOMER.  EVERYONE WANTS TO LOOK GOOD AND 
GOODWILL OFFERS A WIDE VARIETY OF CLOTHING 

AT FRACTION OF THE COAST. WEATHER YOU 
RECONSTRUCT THE GARMENT, OR WEAR IT IN ALL 

ITS GLORY, EVERYONE CAN BLING ON A BUGET.

VISUAL INSPIRATION

LOCATION
RUSTIC MUTED BACKGROUND. NOT 

FLASHY BUT HAS CLASS

STYLING
IN TREND AND FANCY OUTFITS TO HIGH-

LIGHT HOW GOODWILL BLINGS ON A 
BUDGET

LAYOUT
MAGAZINE LAYOUT STYLE
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SALVATION ARMY
RESEARCH

PREVIOUS CAMPAIGNS
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THE SALVATION ARMY HIGHLIGHTS HOW YOUR 
DONATIONS CAN HELP THOSE WHO ARE 

SUFFERING. EVERYONE HAS CLOTHES AND 
BELONGINGS THEY DONT NEED. WITH THIS 

CAMPAIGN THE AVERAGE CUSTOMER WILL FEEL 
GOOD KNOWING THEY HAVE LESS CLUTTER AND 

THEY ARE 
HELPPING THE LESS FORTUNATE AT THE SAME 

TIME

SPRING CLEANING FOR A CAUSE VISUAL INSPIRATION

LOCATION
MESSY BEDROOM

STYLING
OVERSIZED/ TIRED GARMENTS WITH 

MESSY AND OUT OF PLACE HAIR AND 
MAKEUP

LAYOUT
EASY TO READ EMOTIONAL AD
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THRED UP
RESEARCH

PREVIOUS CAMPAIGNS
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VISUAL INSPIRATION

LOCATION
BEDROOM

STYLING
BORING SWEATS TRANSFORMED INTO 
A CUTE OITFIT WITH HELP OF THREDUP

LAYOUT
FUN BRIGHT MAGAZINE ARTICLE/COVER

IN A SNAP
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FINAL BRAND SELECTION CAMPAIGN STATEMENT

BLING ON A 
BUDGET

AT GOODWILL WE 
OFFER A VARIETY OF 

STYLES AT AN 
AFFORDABLE COAST. 

LOOK YOUR BEST 
WITHOUT BREAKING 

THE BANK
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EXTENDED CONCEPT

BLING ON A BUDGET
WHAT IF GOODWILL HAD 

ALL THE TRENDS? IT 
ALREADY DOES. WHEN 
PEOPLE DONATE THEIR 
CLOTHES, GOODWILL 

GAINS A COLLECTION OF 
TRENDS FROM THE PAST 
AND NOW. DONT BREAK 

THE BANK TO LOOK GOOD.  
BROWSE THROUGH OUR 

HUGE SELECTION OF 
GARMENTS TO CREAT YOUR 

PERFECT LOOK

FPO PT.1
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FPO PT. 2
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PLANNING

PRE-PRODUCTION

PRODUCTION

FINAL

Project Setup

Research

Concept  Development

Finalize Concept

FPO / Mock Ads

Final Image Selection

Advertisement Flats

Storyboard

Shotlist

Photoshoot

Location Scouting

Contact Sheet Review

Final Draft

Image Editing

Contact Sheet Notes

Finalize Process Book

Final Submission

9/23 - 9/29
W T F S S M T W T F S S M T W T F S S M T

IMPORTANT DATES

9/30 - 10/6 10/7 - 10/13 10/14

List your important dates here. 



1.MODEL SLOW WALKS A DISTANCE FROM BRICK WAL. LONG SHOT INCLUDING THE ENTIRE BODY OF 
THE MODEL. NATURAL LIGHT WITH MODEL IN FOCUS
2.MODEL DOING SMALL HOP FOWARD. LONG SHOT USING NATURAL LIGHT. BLAZER OF THE MODEL 
OPENING IN  THE WIND.
3.MEDIUM EYE LEVEL SHOT WITH NATURAL GOLDEN SHOT. SHOT FROM PELVIS UP. POSSIBLE A LOW 
SHOT. HAND ON HIP AND OTHER ON FACE. BLAZER CLOSED
4. MODEL DOING RUN/ HOP. NATURAL LIGHT. TIGHT LONG SHOT OF JUST THE MODEL, LITTLE SPACE 
ABOVE HEAD AND BELLOW FEET. FUN
5. MODEL LEANING ON BRICK WALL. POSIIBLE LOW SHOT OR MEDIUM EYE LEVEL SHOT.
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BRIGHTENTEXT



BRIGHTEN COLOR CORRECT AND 

TEXT

FASHION CAMPAIGN PG. 24 FASHION CAMPAIGN PG. 25



FLATS
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FLATS
CONT.
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ACKNOWLEDGEMENT

SAM POOL- MODEL
JORDAN LANG- FILM

MATT GLEASON- PHOTOAGRAPHY
SARAH TRIANTAFILLOU- MAKEUP

ERIN DOUGHERTY- HAIR
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GOODWILL
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GOODWILL


