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SUSTAINABILITY 
IN FASHION

Sustainable fashion is a movement and process of fostering change 
to fashion products and the fashion system towards greater ecological 
integrity and social justice. Sustainable fashion concerns more than just 
addressing fashion textiles or products



WHY?

BENEFITS FOR THE PLANET AND CONSUMERS- A study 
from 2015 shows that 97% of what goes into making 
clothes are new resources, with only 3% of it being 
recycled materials. This adds up to an annual resource 
input of 98 million tons. It takes an incredible amount 
of 2,700 litres of water to produce a single T-shirt. 
Cotton in particular is highly dependent on water, but 
is usually grown in hot and dry areas where water is a 
scarce resource already.

BENFITS FOR THE COMPANY- Customers are 
understanding that we must make a change. They begin 
to look towards brands with sustainable options

https://www.ellenmacarthurfoundation.org/publications/a-new-textiles-economy-redesigning-fashions-future
https://curiosity.com/topics/it-takes-2700-liters-of-water-to-make-one-t-shirt-curiosity/


ETHICAL FASHION 
IN THE MARKET

• The global ethical fashion market reached a value of nearly $6,345.3 
million in 2019, having increased at a compound annual growth rate 
(CAGR) of 8.7% since 2015. The market is expected to grow from 
$6,345.3 million in 2019 to $8,246.1 million in 2023 at a compound 
annual growth rate (CAGR) of 6.8%. The growth is mainly due to the 
growing awareness about using ethical fashion for sustainability.



BRANDS USING SUSTAINABILITY



With clear and transparent understanding 
of how Patagonia's product is benefiting the 
planet, the consumer is engaged and 
understanding their buying choices. This 
gives the buyer a feeling of “I did good” and 
ensures they come back

PATEGONIA
Environmentalism is at the core of Patagonia. It’s an 
exceptionally profitable manufacturer and retailer 

generating $400 million in revenue each year. Patagonia 
makes some of the best, and most expensive outdoor 
gear in the world, but the company’s mission is bigger 

than simply maximizing profit. The mission is: “Build the 
best product, cause no unnecessary harm, use business 

to inspire and implement solutions to the environmental 
crisis.”



LEVI’s doesn't just focus on 
how and why sustainability is 

important but also how 
sustainability on being 

fashionable. Buying smart 
does not have to be ugly.

Levi Strauss & Co.’s vice president of sustainability, Michael Kobori, outlines 
three key ways in which businesses can bring sustainable practices to the 
level of the consumer in a blog post.
First, he says, make consumers aware of their environmental 
impact. Levi’s recently launched a campaign to make sure people understood 
their own impact. When people take the quiz and find out their habits are in 
the bottom third compared to others, Levi’s offers simple actions to improve 
their behavior.
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https://www.linkedin.com/pulse/engaging-consumers-next-evolution-sustainability-michael-kobori?trk=prof-post
https://www.environmentalleader.com/tag/Levis/
https://levistrauss.com/lca-quiz/


PEOPLE TREE
PEOPLE TREE has a two step break down on their sustainability which 
communicates their story (history) and their Mission. Communicating a clear 
way of operation. People Tree lets the customer inside the company



INCREASING TARGET MARKET

By including sustainable 
material in a companies 
product brings in a new market 
of conscious consumers.

Getting sustainability right pays dividends as 
consumers, led by millennials and Gen Z, are 
demanding it: online searches for “sustainable 
fashion” tripled between 2016 and 2019, the report 
found.



PROBLEMS WITH INCLUDING 
SUSATINABLE MATERIALS

• “You must solve the issue of excess 
inventory” before sustainability, said John 
Thorbeck, chairman of consultancy 
Chainge Capital and a former industry 
executive. The industry has “tremendous 
amount of inefficiency. The idea that we 
are going to switch focus from inventory 
to sustainability without a solution that 
embraces both is very hypocritical.”

• Sustainable materials cost the company 
more money to produce. Customers don’t 
always want to pay more.
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